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From the President’s Desk

Aloha

THE ENERGY AT THE CLUB IS HIGH each after-
noon as paddlers come together for the
start of the regatta season. There’s elec-
tricity that permeates the entire Club with
these athletic programs in full swing. I
find it very inspiring to watch the condi-
tioning regimen undertaken by the Junior
Boys and Junior Girls, who seem to think
200 burpees are no big deal. I am tired just
watching. Go Outrigger!

At the recent Annual and Special Meetings in
February, membership asked for better communica-
tion of Board activities. To that end, I plan to include a
summary of the recent Board activity and certain special
interest items in the Club Monthly Social Calendar that
you receive with your monthly statement. You can also
find the monthly Board Meeting Minutes posted on the
website, www.outriggercanoeclub.com.

For those that may have missed it in February, a
Special Meeting was held on the Koa Lanai to review
the prior paddling season, association with OKLK, the
Special Athletic Membership (SAM) category, and to
amend the Honorary membership category in the Club
Bylaws. Over 170 members and the Board of Directors
were in attendance. Issues raised at the Q&A following
the meeting related to canoe racing leadership, the SAM
program, and perceived budget discrepancies of the
canoe racing program.

Walter Guild has returned to a leadership position
at the Club as Canoe Racing Chair this year. Walter has
built a strong committee and they are working toward
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creating a continuum of development for the Junior and
Open programs. A stronger relationship between all
paddlers will forge a successful OQutrigger program. Ilook
forward to seeing all of our paddlers wearing the OCC
racing jersey as they compete this regatta season.

The Special Athletic Membership category was re-
viewed at the meeting. A distinct increase in this mem-
bership category was noted in 2018 (total 98 SAM). 16%
of SAM members convert to Regular memberships and I
would submit that these converts are some of our most ac-
tive members we have. The quality of the full members we
yield from the SAM program is quite high. Nevertheless,
we should review our use of the SAM category on aregular
basis to be sure it meets the goals and values of the Club.
To this end, an ad hoc committee has been formed (Chairs
Rick Humphreys/Jon Steiner) to make recommendations
to the Board to update the policies of the SAM program.
Stay tuned.

Athletic budgets are generated by the respective
Chairs and submitted to the Budget Committee by the Club
Captain. With respect to the Canoe Racing program, the re-
gatta season is a fixed expense and is budgeted such that all
members have the opportunity to enjoy the same end expe-
rience each year regardless of age or gender. The distance
program is budgeted based on anticipated participation in
the Junior and Open programs. For 2019, the Junior Girls
and Junior Boys budgets are close to parity on a per paddler
basis. However, given that the Junior Boys program is
anticipated to field more crews for the 2019 distance pro-
gram, its overall budget ends up larger than the Girls. In an
effort to build the Junior Girls program going forward, the
Board increased the 2019 operating budget and the capital
expenditure for equipment (OC1/0OC2 purchases). The
Open Women have a strong budget in 2019 based on their
demonstrated excellence for several years. Their commit-
ment to hard work and positive character are reflected in
the current budget to support their continued success.

Looking forward, I believe that member feedback
and timely communication are important catalysts for
improvement. I welcome the opportunity to build on our
strong Club values and programs with you.

Aloha,

Ro&@ﬂw—

Robert C. Durkin
President



General Manager's Corner

AS SUMMER APPROACHES, and the focus
for our Club turns towards paddling
season and time on the water, I'd like
to take a moment to recognize our
highly skilled Beach Services depart-
ment. We have a wealth of experi-
enced staff, with EMT, EMR, First
Responder, Lifeguard, Ocean Techni-
cian, CPR & First Aid and steersman
certifications and trainings too nu-
merous to list. Always alert and ready
to respond, we are proud of their ded-
ication to keeping you safe. Our Ath-
letic Director, Shannon Pelkey, along
with Ben and Leilani from Beach
Services just completed the rigorous
First Responder training. Rede Eder,
Food and Beverage Director, also
completed the course and received
certification. We’re focused not only
on creating a memorable experience
while at the Club, but also focused on
your safety.

I am pleased to announce that we are fully
staffed in our Food and Beverage Department and
gearing up for our busiest season. Rede Eder has a
stellar management team with Wayne Larrow in
the role of Assistant Food and Beverage Manager
and Catering Director. Joining the team is Nuvia
Jara as Dining Room Manager. She’ll be on the floor,
assisting Wayne with catering events and working
with Lance Tanaka and Zach Lanser. Executive Chef
Mark Gedeon has a fully staffed kitchen, with sous
chefs William and Damion leading the team. Pastry
ChefVivian and Sushi Chef Suda-san bring their
expertise to elevate our menus. We're ready for an
exciting summer season.

By the time you have this issue of Ama in your
hands, you might have seen a few other communi-
cation tools being implemented at the Club. The

social newsletter included in
your monthly bill has been
redesigned to include any
news or highlights that might
be missed in the weekly
E-news blasts in addition

to a Monthly Club Calendar
and upcoming events. This
newsletter also provides an
opportunity for President
Durkin to communicate in
between issues of Ama. New
digital screens have been
installed in the Lobby and
Tunnel, replacing the bulle-
tin boards and paper flyers.
This allows us to provide
more information in a timely,
and eye-catching, manner. Thank you to Robert
Greer and his maintenance staff on the help with the
installation.

With the warm weather, we have already seen
an increase in the number of members using the
Club’s facilities. Why not keep your belongings safe
and convenient with alocker? Lockers are available
in each of the Locker Rooms. Just speak with one of
the attendants to make arrangements for short or
long-term rental.

In the near future, you may notice a change to
the chits, allowing you to add an optional additional
gratuity to our serving staff. In our current mar-
ket, OCC wants to stay competitive and retain our
excellent staff. After reading your comment cards
and survey results, we know how important our
team is to your experience. We’ll be communicating
more about this process as it rolls out in the next few
months.

I appreciate all of you that have taken the time
to stop by the office or stop me in the Club to talk
story. I look forward to seeing you around the Club!

%Q\(v

Tyler Roukema,
General Manager
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Editor’s Note

It’s A Small World After All

IN THE CREATION OF AMA, | realize that one of the most charming features of the
Outrigger Canoe Club is its ability to connect people of diverse backgrounds
and ages. Take the case of Photographer Matt Heirakuji who shot all three

covers of Ama.

Matt was the first photographer to work with the
Hau Tree Collective back when Ama was still a presen-
tation deck. As a shooter, he is like the Marines, able to
capture an image on land, in the sea and or in the air.
His drone photography of the Club was a hallmark of
the Ama aesthetic from the point of conception, and his
water photography was stunningly showcased on the
cover of the first issue.

I first learned of Matt’s photography skills through
his younger sister, Mia, who was my intern at Hawai‘i
Business magazine. Coincidentally, Mia played volley-
ball at Kamehameha with my first cousin, Kalehua Kat-
agiri. At the end of her internship, Mia shot and edited
a profile video about Matt and his career as a freelance
photographer, which is the way I became familiar with
his work. Keep in mind I still did not meet Matt face to
face nor had a conversation with him at this point.

‘When the Hau Tree Collective needed to concep-
tualize our vision I reached out to Mia who had already
returned to college at Temple University for her broth-
er’s contact info. After a short series of text messages,
the Hau Tree Collective and Matt met face to face for the
first time at the Club one morning for a shoot. Not only
did we learn that Matt was really easy to work with and a
consummate professional, it was also revealed in casual
conservation that he grew up playing volleyball at the
Outrigger Canoe Club.

To make the world of OCC feel even smaller, it

What’s
Your
Story?

Next Issue:
July/August 2019

» The Outrigger Canoe Club has a rich history of storytelling and a long list of
members who are accomplished storytellers. Ama wants to continue this tradition
by featuring stories from the Club's membership. Please email your story pitches
and photos (if available) to ama@outriggercanoeclub. Pitches should be a para-
graph that is five to seven sentences long and should answer the Five Ws
(who, what, why, where and when). Photos can be sent low
resolution, but if the story is chosen for publication

Ama would need high resolution images.

turned out that Matt also knew Winged “O” Alan Lau
from volleyball. Matt’s mom and Alan had areally cool
moment when they talked about last issue’s cover that
featured a portrait of Alan that Matt shot.

Matt’s familiarity with the Club makes his eye for
the shot that much more impactful. Almost anybody can
put a drone in the air or point their DSLR at the beach,
but Matt’s thoughtful composition is what makes him
one of our favorite photographers to work with.

Matt is a master of the over-under shot so we
tapped him to shoot professional photographer Zak
Noyle for the cover. Matt looks up to Zak and his career
so it was really cool to have him shoot a portrait of Zak
that encompasses their mutual passion for photogra-
phy and the ocean. Judging by the photo that Zak took
of Matt, Matt may also be the latest Ice Bath and Sauna
convert since working on this issue.

A community needs a place to call their own to
grow, and this place, the Outrigger Canoe Club, con-
tinues to build a community of creatives like Matt and
Zak, who will perpetuate the traditions of the Club for
years to come.

Me ka ha’aha’a (With humility),

Daniel Ikaika Ito
Editor-in Chief




Get
on

Board

CLUB HAPPENINGS, CELEBR

» The OCC Sailing Canoe Committee will be offering training
rides on the second Saturday and last Thursday of each month
through the summer. Learn the ropes, and train to become your
own captain. Spaces are limited, and you must be an OCC mem-
ber to participate. Rides are one-hour long and take place at 3 p.m.
and 4 P.m. Contact Beach Services to reserve your spot.

Beach Servcies: (808) 921-1460

MAY / JUNE 2019 | AMA



® The Lobby | Happenings

Calendar

May 18

Saturday

OCC Club Lt‘au

May 25

Saturday

OCC Diane Stowell Invitational Swim

__"'_'4-;, ]

May 26 Sunday OCC Hike — Wa‘ahila Ridge

May 27 Monday Memorial Day Service 9 a.m.

May 30 Thursday OCC Golf at Mid Pacific CC

May 30 Thursday Sailing Canoe Training Rides

June 7 Friday Reading ‘Riggers

June8  Saturday Surf Jam (depending on ocean conditions)

June8  Saturday Sailing Canoe Training Rides

June 9  Sunday Boys Volleyball Fundraiser

June 13 Thursday Wine Cellar Tour and Tasting

June 15 Saturday 9th Annual Scratchfest Paddleboard Race

June 15 Saturday Steak Fry

June 21 Friday Macfarlane Sale 5-6:30 p.m.

June 256 Tuesday Stew & Rice

June 26 Wednesday OCC Golf at Royal Hawaiian Golf Club

June 27 Thursday Sailing Canoe Training Rides

June 28 Friday Macfarlane Sale 5-6:30 p.m.

June 30 Sunday OCC Hike — Lanipo Trail

July 4 Thursday See Page 8 for full Independence Day
Schedule of Events

July 5 Friday Reading ‘Riggers
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Outrigger Canoe
Club Reading
Riggers & Guests

DATE: Every first Friday of the month
TIME: 10 a.m.

»+ Reading Riggers have had a busy
year thus far, reading Left At Hiva Oa
by Malia Bohlin from Maui; The Waimea
Gathering by Mahealani Shallabarger;
Island Memoirs: The Days of Our Youth
with one chapter by Fred Hemmings; and
Cane Fires by Kaui Philpotts. In all cases,
the authors were present, contributing
greatly to our discussion. Lots of back-
ground and interest.

Information about future fitles is
sent to those on the email list, and in the
OCC regular weekly email that goes to
all members. We also have signs in the
womens locker room and tunnel bulletin
boards. If you want to be on or off our
email list please email: gerthebear@
hawaiiantel.net. Upcoming books are:

JUNE 7 Hawaiian Son:

The life and music of Eddie Kaomae by
James Houston (Myrna Kamae will be
present)

JULY 5 Light in the Queen's Garden:
Ida May Pope by Sandra Bonura

THE HOSTESS
WITH THE MOSTEST

Karen Tatum, 3rd from left, celebrated 30
years at the Outrigger in April. As our host-
ess, Karen is the face of our dining room;
greeting our members by name and with
gracious hospitality. Congratulations, Karen,
on 30 years of outstanding service!



ADD SIZZLE TO
YOUR SUMMER AT
THE OCC STEAK FRY

DATES: June 15, July 13, August 31

»+ Bring your ‘ohana down fo the
Club for a BBQ on the Beach with your
Outrigger family and friends. Enjoy the
thrill of grilling your dinner from your
choice of steak, fish or chicken with
accompanying vegetables and a salad
bar (prices vary). No reservations re-
quired — come on down for the fun!

Please note: Hau Terrace will only

be serving the BBQ Menu on these
evenings. Ka M6T Boathouse and Koa
Lanai will offer regular service.

Return
to Blue
Hawal‘l

TIME: 5:30 p.m.
COST: $65 per person

»+ Join us as we celebrate the 111th birthday of the
Outrigger Canoe Club at the annual La‘au under the
stars in Waikiki. Dress in your favorite vintage aloha
Attire, sip on a Blue Hawaiian, and delight in the savory
tastes of our Hawaiian style feast. Be captivated by the
thrilling Polynesian performers in the “Escape to Para-
dise” spectacular by Tihati Productions.

Aunty's Lei Stand will feature not only lei, but also
fabulous floral fascinators. Shop the local style Mar-

ketplace, and who knows, you might catch a glimpse of
"The King" himself!

Dinner tickets are $65++ per person and include
open seating, welcome cocktail/drink, pupu stations
and dinner buffet. Book an Ali'l table of 10 for $1000 and
you'll enjoy premium reserved seating, cocktail/drink
upon arrival, pupu stations, served dinner and more!

Make your reservations today on the OCC website,
the OCC App or call the front desk 808-923-1585. m
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4th of July
at 0CC

SCHEDULE OF EVENTS

Y

® Calendar §
™
-
N

6:00 -7:30 am
Paddlers’ Breakfast
Hau Terrace

7:15 am
Macfarlane Pep Rally
Ka Mo’l Boathouse

8:00 am
Macfarlane T-shirt Sale
in front of Duke’s

The Baldings are crowned OCC
Cribbage Champions '

8:15 am

By Marjorie Howe Opening Ceremony

»+ After returning from a ski trip to Colorado Springs, two days
later Peter and May Balding are 2019 OCC Cribbage Champs. That's
what "Jet Lag” did for them. They lost only one game out of nine in
Pool 2, then won the championship game in less than 15 minutes
over Pool 1 winners Lance Livingston and Roger Lyons, which is a
record time.

"We got whipped,” said Lance, in so many words.

Other winners of Pool 1 were Brad Castillo and Julia Sandberg in
second place and Wake and Robin Ward taking third place. Winners
of Pool 2 include Hugh Damon and Jon Steiner, second place and
Wendell Brooks and Leslie Mattice in third place. Other players in

8:30 am

Macfarlane Regatta

at Waikiki Beach

Join us in the tent for a day of
outrigger canoe racing!

5:00 pm

Club Party

BBQ, Live Music and Dancing
with Live Entertainment

Pool 1 were Mike and Mark Buck, Tony and Wendy Crabb, Gary and 8:30 pm

Sue Wells, Maile Williams and Randy Shaw, Sid and Diana Snyder, Fireworks Show

Chris Abbot and Ethan Abbott, Ian Hogan and Lois Nottage. from Waikiki
Pool 2 also included players Paul Lowe and Owen Williams, Dave

and Pume Wadsworth, Jimmy and Kelly McMahon, Dave and Bon- 11:00 pm

nie Andrew, Tim and Ali Guard, Kent Giles and Michele St. John, Club Closes

Mike McCormack and Faye Parker.

Thanks to Tracy and Al Darling, and Patty Pian who did a great
job of keeping the tournament running smoothly. Also, thanks to
Wayne in Food and Beverage for his hard work and the great re-
freshments. We all had so much fun with our great OCC members.
Thanks for making it “fabulous” as Gay would say! m

Please note that parking in
the in OCC garage

is restricted to OCC
members with a
valid decal only
all day on July 4th.

8 AMA | MARCH / APRIL 2019



The Milolii Shirt available at westernaloha.com

WESTERN ALOHA
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The Lobby | Dining

By Daniel lkaika Ito

D+ Outrigger Canoe Club Executive Chef Mark
Gedeon is an integral part of the new Food and Bev-
erage team that is responsible for a lot of the positive
change in the past year. According to Chef Mark,
there is a concerted effort by the team to engage OCC
members and create a dialogue between the kitchen

and customers.
“We’re out there talking to people more and listen-
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Sutrigger Canos club
ark Gedeon
Yxecutive Chej

ing to what people want and we’re giving them that,”
says Chef Mark. “The members seem to be reacting well
to it and are really happy with the direction we're going
with the food and beverage side of the Club.”

To further open up the lines of communication,
we asked Chef Mark to tell us what his personal fa-
vorites are on the menu. The following four dishes are
highly recommended by the chef. Bon Appetit!

PHOTO BY SEAN MARRS




Dining | The Lobby @

The Deal

160z. Ribeye Steak with Fried
Brussel sprouts, Fingerling Potatoes
and Chimichurri Sauce

“l chose the Ribeye as my favorite dish because

it has always been one of my favorite cuts of beef.
The intricate marbling that melts and infuses while it
cooks. It really just melts in your mouth. We gener-
ously season it with salt and pepper which helps ac-
centuate the natural flavors of the beef. I’'ve decided
to serve this with roasted Brussel sprouts and finger-
ling potatoes. This natural pairing accompanied with
the earthy flavors of our home-made chimichurri
makes this a dish fo remember. It’s a cut with just

the perfect balance of marbling. The Ribeye is very
flavorful, with just enough chew — but still tender and
delicious. This dish is great quality for a great price.”

The Local

Ahi Sashimi

“A local favorite! | have
spent the last several
years developing rela-
tionships with some of the
best-known fish mongers
in the islands. These rela-
tionships help me provide
the best of the best Ahi
for our members to enjoy.
| know that our members
love our Sashimi, and

Mr. Perfect

The Visitor

Hawaiian Pizza Filet Mignon

“It’s simple and elegant.
With a filet, that’s all you
need. This paired with a
nice cabernet on the Koa
Lanai is always a crowd fa-
vorite. We finish this dish off
with a red wine demi glaze.
Once you have this once,
we know we will see you

“This pizza gives our mem-
bers a chance to have a little
taste of Hawai‘i. The sweet
pineapple and salty bacon
balance the island flavors.
This paired with a nice Mai Tai
on the Hau Terrace will finish
off any evening just right!”
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what’s better than enjoy-
ing fresh seafood right
on the ocean with our
beautiful view? You can’t
beat it!”

again and again. But don’t
take my word for it, come
down and be the judge!”

MAY / JUNE 2019 | AMA



12 AMA | MAY / JUNE 2019




MEMBER PROFILE Zak Noyle O

» It's a busy Saturday morning in Canoe Alley. Outrigger Canoe Club members
carry their OC1s and paddleboards to the beach while professional photogra-
pher Zak Noyle wheels nine 20lb. bags of ice from the parking lot to the shower in
the alley. The 33-year-old professional photographer fills a black 100-gallon tub
with frozen and liquid water to prepare an ice bath and gets a lot of stares and
inquiries from paddlers walking by. This is Zak’s favorite recovery technique at the

moment. [Read about the benefits of this on p.18]

Photos
This page: Zak Noyle
Opposite page: Matt Heriakuji of Zak Noyle
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s one of the best surf photographers

in the world, Zak's career is physically
demanding and the ice bath helps his
body recover quicker. Today, he has three
friends who he is guiding in the pro-
cess. As they submerge their bodies, Zak
begins to tell them a story about a lion
chasing an antelope across the Seren-

geti. The moral of the story is that if you
were to split both mammals in half their insides would
look the same, but the main difference is that the lion
wants to be there and the antelope does not.

Zak then asks his freezing friend in the ice bath, “are you a lion or an
antelope?”

The intent of the story is to have his friends focus on being in the ice
and wanting to be in the tub and uncomfortable, rather than giving up
before the prescribed three-minute mark to embrace the warm Hawaiian
air. Zak encourages them with the mantra, “breath in the benefits,” which
encourages his friends to focus on their breath and not give in to the fight
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or flight breathing. He also takes
pictures of his friends in the ice
bath for their Instagram: one of the
many perks of being Zak’s friend

is getting professional quality pic-
tures of yourself.

“I think social media is an amazing
tool and it's something we can utilize
— and done in the right way — you have
avoice that is worldwide,” says Zak,
who has awhopping 402K followers
on Instagram as of press time.

He has perhaps utilized social
media better than any photog-
rapher in the history of the surf
industry. The size of his Instagram
audience, as well as the stunning,
well-curated content, has captured
the attention and marketing budget
of brands. Today, Zak is one of the
few photographers in the world that
is sponsored like a professional ath-
lete. RVCA, Canon, Sun Bum, Lacie
hard drives, Lexar memory cards,
‘Waiola coconut water, HAYN, Da
Fin, EcoScience, Axis Go, Aquatech
and V-Tech Manfrotto all support
him and his creative endeavors.
Zak’s client list is also equally
impressive. He is regularly hired
by Red Bull to photograph special
events, and he recently completed
shooting another campaign with
Apple. His amazing photography
makes Zak more than just an influ-
encer he is abrand in himself with a
large platform.

“I don’t think even five to 10 years
ago you could have this [kind of ca-
reer as a professional photographer]
or imagined this,” explains Zak.
“Me, creating more in a brand and
creating more of a whole business
opportunity [...] I want to create
more of awhole story to it and I
want to be able to be behind it.”

After ZakK’s first cycle in the ice



PHOTOS BY ZAK NOYLE

bath, he joins his friends in the sauna.
Perhaps because it’s mid-morning at
the Club that the sauna is empty, but
whatever the reason it’s only Zak and
his three friends in there. The con-
versation organically evolves from
the benefits of an ice bath to business
as everyone begins to warm up and
forget about the 100-gallon tub of
cold. Another reason Zak is different
from your average Instagram influ-
encer is he is a savvy businessman
with ownership in Waiola coconut
water and HAYN.

"I was always attracted to
business and learning those things.
‘When I was in college I took a lot
of business and marketing classes,
and it’s always something that has
interested me before photography,”
admits Zak. “Now applying the two
has been pretty amazing to see it
all come together. I feel like I'm
one of the few photographers in the

surfindustry that has done that.”

With all of his success as an
entrepreneurial photographer,
Zak is always quick to give credit
to his parents’ influence. Zak’s
mom, Denise, is the backbone
of his business. His father, Ric
Noyle, is a successful commercial
photographer, who has shot for the
likes of Miller Brewing Company
and Coca Cola. While his son has
far exceeded all expectations, Ric
never intended for Zak to make a
living as a professional photogra-
pher. He merely wanted his boy to
be a "good person, be happy and be
nice to people.”

"I think being a commercial
photographer in Hawai‘iis a
particularly difficult thing to do,”
says Ric. “You have to have a lot
of fortitude and stamina to stay
in business and it’s a difficult pro-
fession because there are so many

MEMBER PROFILE Zak Noyle O

Zak Noyle built his career on
a foundation of surf pho-
tography as demonstrated
by this epic shot of Mikala
Jones at Off the Wall on the
North Shore.

Although he is arguably the
best water photographer

at the moment, Zak’s craft

is evolving to breathtaking
landscape photography and
emotion-evoking portraiture.

people doing it.”

When Zak showed an interest
in the family business, Ric, who
has been shooting with DSLRs
since 1996 made his son shoot
with film first. That was a charac-
ter-building and aesthetic-defin-
ing exercise for Zak. As a result,
he learned how to get the shot
without holding down the shutter
like a machine gun operator.

"Quality over quantity,” explains
Zak of what he learned from shoot-
ing with film. "With digital, you can

MAY / JUNE 2019 | AMA 15
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shoot a thousand photos, with film, you've got 36 so
you need to make every shot count.”

In addition to the analoglessons, Ric would tell
Zak to "shoot loose and edit tight.” He also encour-
aged his son to follow his passion and "find his own

”

eye.

"The most important thing for any photogra-
pher is to find your own passion that makes you
feel good, then all the good things will follow that,”
says Ric. “Finding your image in whatever you're
doing is really important. You must find it in your
inner-heart and inner-soul then you can go out and
make it.”

Zak has found his passion, and like his father,
is embracing it, finding success as a professional
photographer and giving back to the community.
Ric started PhotoCon Hawai‘i as a way to build the
photography community in the 50th State as well
as give his peers an opportunity to be exposed to
new equipment.

"My dad started PhotoCon Hawai‘i and it was
athing that he wanted to do because he wanted to
give back. We are so fortunate that we get to travel
for Canon and other things, and not everybody gets

AMA | MAY / JUNE 2019

to see the latest equipment. Now, people are just
buying online. If we can create a unique and cool
experience where people can put their hands on
the camera that is where PhotoCon came in. Seeing
how my dad is [producing PhotoCon Hawai‘i] not
for the money, but more to help others and bring
up everyone,” proudly states Zak. “I think that is so
awesome because there are so many other pho-
tographers that will easily want to push you down
or stand on your shoulders, but they don’t want to
raise up everyone. You gotta be confident in what
you do, and there are other photographers that are
better than me, but I still want to raise everyone up
and build a community.”

Zak has been following in his father’s foot-
steps with community service initiatives like the
Aquatography Workshops and Changing of the
Tide Photo Contest. He also recently started the
Zak Noyle Foundation and has a vision of how to
leverage his career to benefit kids in Hawai‘i that
are interested in photography.

“I created Zak Noyle Foundation as a way to give
back to the future generations. I saw how technol-
ogy moves and changes so quickly,” explains Zak



PHOTOS (BOTH PAGES) BY ZAK NOYLE

while exiting the sauna. The learning
curve with digital [photography] is
insane. You can put a digital camera

in akid’s hand now and it’s affordable
and it’s something that can change and
shape a kid’s life. With social media
more kids are interested in photogra-
phy and video.”

The last step in the ice bath is a quick
20-second plunge to close the pores
then it’s hit the showers. According to
Zak, the ultimate goal of the Zak Noyle
Foundation is to create a center where
kids can borrow equipment, edit content
and learn from professionals. By starting
the foundation, Zak is also thinking of
how he can benefit his peers and build
community as well.

“Thave five to six cameras sitting
in my closet that I could never use
for my daily work, but that doesn’t
mean they’re obsolete,” he says. “I'm
sure three out 10 people have a digital
camera sitting in their closet that they
don’t use anymore that is digital so by
starting this [501©3] I can give people
atax credit for donating their cameras
and equipment.”

After the ice bath, Zak fondly
remembers first becoming an OCC
member at 11 years old and only being
able to come to the Club whenever
someone was willing to drop him off.
Now, 22 years later, he comes to the
Club almost every day when he is on
O‘ahu to work out and lift, but more so
these days Zak comes to the Outrigger
Canoe Club to physically and mentally
recover.

“Coming here, I get that Panoram-
ic Vision where there is no focus
point and it resets my mind,” he says.
“Where else can you do that? We have
the best views in Waikiki.”"m

MEMBER PROFILE Zak Noyle o

"A great surf photo needs interesting light; | feel it doesn't
need to be front lit. In the old days with film you needed
[the shot] to be front lit or it was blown. It's interesting
light: colorful, dim, speed blur or anything like that and a
different angle." — Z.N.
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O Zak Noyle

FIT TIP

How To
Ice Bath
& Sauna

3-4 SETS
One set: 15 minutes in
the sauna, 30-45 sec-
ond shower, 3 minutes
in the ice

»» Zak Noyle is a professional
photographer, and not a fitness or
strength coach. So we tapped his
fellow RVCA Advocate Rico Jimenez,
who is a CrossFit coach as well as
owner/operator of F45 Kapolei West
to break down the process and benefits
of the Ice Bath and Sauna. In addition
to coaching, Rico is also a professional
surfer, which is one of the many ways
he and Zak are connected. Coach Rico
was first introduced to heat and cold
exposure work from Kai Garcia and
Brian MacKenzie three years ago on
the North Shore. Since then, Coach
Ricois an Ice Bath and Sauna evange-
list. He suggests reading the research
of Dr. Rhonda Patrick on the health
benefits of cold exposure and sauna
to learn more. Coach Rico practices
heat and cold exposure work daily at
home as a form of physical recovery
and meditation. As aresult, Coach
Ricois the ideal person to tell you how
you can utilize this process at the Club
and get the benefits of heat and cold
exposure.
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STEP 1: Sauna
15-20 minutes
Heat first.

“I like to start in the sauna
and | like to get the tem-
perature up to at least 185
(degrees Fahrenheit) and
you stay in for 15 minutes

— 20 if you can but that is
really hard. Fifteen minutes
is good. If you get dizzy or

if you feel like passing out
that is a straight indicator
that you need to get out. The
goal is to be uncomfortable.

We're stressing the body and

that is where the benefits
come from. There is a term
called, ‘hormesis,” and
basically in laymen’s terms
mean exposing yourself to
small stressors. Heat shock
proteins are released when
we are stressing our body
through the sauna. One of
the things that [heat shock
proteins does] is refold the
proteins of your brain.”

— Coach Rico

STEP 2: Rinse

30-45 seconds

Take a thorough shower
after the sauna before you get
into the ice.

“I rinse off to get off all the germs, dirt and
gross stuff off of you because in the sauna
you’re sweating out toxins and everything is on
your surface. While I'm rinsing off | really try to
focus on my breath and bring my heart rate
down.” — Coach Rico

STEP 3: Focus on Your Breath

Before you enter the ice begin breathing
through your nose in this cadence: inhale
for fours seconds, exhale for eight seconds
and pause for two seconds before inhaling
again. Breath in this cadence thru your
nose while in the ice.

“The breath keeps you centered. It keeps
you focused. It keeps you calm and it really
helps you stay in there. You can use that
cadence to get to a state of relaxation
and calmness. Nasal breathing opens all
the pathways for us fo stay in a parasym-
pathetic state versus a sympathetic state,
which is panic mode. It’s good to focus on
your breath and not the cold: it’s medita-
five. It keeps your mind strong.”

— Coach Rico



PHOTOS (BOTH PAGES) BY MATT HERIAKUJI

STEP 4: Ice Bath

3 minutes

Submerge your entire body so only your
neck and head is above water. Clench your

shorts or bathing suit with your hands for

the entire three minutes.

“Part of the effect of going in the ice is

a hormonal response — there is a release

of this hormone called, ‘norepinephrine.’
Norepinephrine is released because the body
goes through vasoconstriction, which means
all your veins and arteries constrict. It goes
really small so the body actually thinks it’s
dying so it releases this hormone (norepi-
nephrine) to fight against it and it does all
this crazy, insane stuff, which is the benefits.
Norepinephrine is a hormonal release that

is naturally done by the body. It’'s a medi-
um for all kinds of things. There is a thing

RULE:

‘called brown fat,” which is prevalent in
babies. There are two ways the body heats
itself: there is non-shivering and shiver-
ing thermogenesis. So brown fat or brown
adipose fissue is non-shivering thermogen-
esis. It ramps up our metabolism to 300%,
meaning we’re effectively burning fat. Now
brown adipose tissue is stored in our mi-
tochondria, which is the powerhouse cells
that store all of our energy. Norepinephrine
comes in and it scrambles it. All of a sud-
den, the body goes, ‘we’re not producing
energy.’ So it creates all this mitochondria
and energy turns the fat brown. So now

I'm effectively burning fat just through

cold exposure. Also, arthritis and delayed
muscle soreness you get from working out

because there are heavy anti-inflammatory

properties in cold.” — Coach Rico

FIT TIP WITH Zak Noyle 0

STEP 5:
Walk Carefully

Be careful exiting the Ice
Bath and walking to the
sauna. Your appendages may
be numb so you could acciden-
tally stub your toe on the way
to the sauna.

STEP 6:
Repeat Steps 1-6
Three Times

Ideally you want to be in the
Ice Bath three times and the
sauna four times: sauna, ice
bath, sauna, ice bath, sauna,
ice bath and sauna.

STEP 7:
Cap It With
Cold Dip

After your last 15 minutes
in the sauna, submerge your
body and head in the ice bath
for 20 seconds to close your
pores.

“You always end on cold with
a quick dip. When | say, ‘quick
dip,” | say about 20 seconds of
exposure work in the cold. It’s
just a quick dip to close your
pores. Your pores are all open
from the heat so we end with
the cold.” — Coach Rico ®

“When you workout and you’re going for strength, there is an inflammatory process

that is necessary that your body needs to go through in order for the body to release in

Wait An Hour
After You Workout

order to make gains. It’s really a counter balance of maybe 45 minutes before your time
cap jump in the sauna for 15 minutes and then jump in the ice. Exercise, heat and ice
really work together.”

MAY / JUNE 2019 | AMA
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LUXURY.

BANKER O COLDWELL BANKER PACIFIC PROPERTIES

Change Your Lifestyle to
Hawaiian Time!

9 Kahala Ave.
Honolulu, HI
FOR SALE: $3,590,000
4 Bed | 4 1/2 Bath
Interior: 4,812 sq. ft.
Lot: 7,500 sq. ft.

www.slickpixelshawaii.com/3939kahala

BERKSHIRE HATHAWAY

HomeServices

LUXURY
COLLECTION

W Scott
' £ . Larimer, RA
% RS-72031

808.723.5554

4

3003 KALAKAUA AVE 2A | $3,350,000 FEE SIMPLE

A PRESTIGIOUS BUILDING WITH JUST 24 LUXURIOUS
OCEANFRONT CONDOMINIUM APARTMENTS, AND 14
GUEST PARKING SPACES. 2A IS BEAUTIFULLY
APPOINTED AND SITS APPROXIMATELY 25 FEET
ABOVE THE OCEAN, 2 BEDROOMS, 2 BATHS FEATUR-
ING AN INDULGENT MASTER SUITE. GARAGE,
PARKING, STORAGE CLOSET. A SUPERB VALUE AT
$1,453 PER SQ FT.

Scott@bhhshawaii.com

» Caroline
Faringer, RA

. RS-61843
808.753.6988

1

ANNE OLIVER

VICE PRESIDENT, REALTOR, RB-17132
LUXURY PROPERTY SPECIALIST
NRT SOCIETY OF EXCELLENCE ©2018 BHH Affiliates, LLC. An independently

AN N EOL'VER CO M CELL 808.292.2800 owned and operated franchise of BHH Affiliates,

LLC. Berkshire Hathaway Home Services and the
OL'VEH@CBPAC| FIC COM Berkshire Hathaway Home Services symbol are
registered service marks of Home Services of
America,Inc®EqualHousingOpportunity. =1

CarolineF@bhhshawaii.com
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Western Aloha

MAY DAY
ONIGHT

With Western Aloha
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Hawaiian Island Creations
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® Western Aloha

Considering that there were paniolo in Ha-
wai‘i before there were cowboys in America,
the concept behind Western Aloha seems like
it was a long time coming. This brand is based
out of the Big Island and its clothes marry the
performance and style of western shirts with
aloha print According to CEO Paul Sullivan,
who grew up wearing western shirts, Western
Aloha is all about combining the function of
cowboy work wear with the iconic Hawaiian
garment.

“It’s made for a workwear shirt so it has a slimmer
cut because when cowboys were riding on horseback
they didn’t want to get their shirts caught on barbwire
or brush so [Western Aloha shirts] have a slimmer cut
which gives it a modern appeal,” says Sullivan. “It’s
combining the functionality of western shirts and the
storytelling of aloha shirts.”

One of the first things that you notice with the West-
ern Aloha shirt is its lightweight material that holds its
shape extremely well. Furthermore, this brand utilizes a
digital printing technique that allowed them to produce
smaller runs and preserve the details of a design.

“Western Aloha uses a process that allows us to
print on a fabric that is a blend - it’s 60% cotton and
40% polyester - it’s really a functional fabric because it’s
easy care, doesn’t really wrinkle, you can throw it in the
dryer and it dries quickly so it’s got these performance
characteristics,” explains Sullivan. “The printing we
use is a modern type of printing that allows us to print
smaller batches so we can make a lot of prints and it’s an
environmentally-sustainable process.”

The two Western Aloha shirts featured in this
fashion spread honor legendary textile designer John
"Keoni” Meigs: Waikiki (green) and Miloli‘i (navy).
According to Outrigger Canoe Club member Dale Hope,
who is guiding the creative direction of Western Aloha,
John “Keoni” Meigs was a real bon voyage character. He
originally came to Hawai‘i to be a reporter, and thanks to
his natural artistic talents, Keoni eventually became an
architect and clothing designer.

Hope is currently curating the exhibition, “Art of the
Aloha Shirt: Keoni of Hawai‘i, 1938-51,” across the na-
tion. In his research, Hope also found a piece of artwork
that Keoni sold to Hope’s father back in the day.

“I feel like I know [Keoni] a little bit and have a pretty
good feeling for him,” says Hope. “When we did the ex-
hibit and museum show I told Paul [Sullivan] that we’ve
got to get in touch and see if we can get a license to use

24 AMA | MAY / JUNE 2019

Keoni’s art because it’s so great, timeless, wonderful and
a certain spirit that we all yearn for.”

According to Hope, “Waikiki” is a classic, chop suey
print that harkens back to a time in Waikiki’s history
that we all yearn for. A time when there was more fun
and innocence in Waikiki and a lot less concrete.

“All of our memories and hope can never bring [old
Waikiki] back, but these shirts can,” explains Hope. “We
can wear them proudly to know that it was a special
era [...] when Waikiki was full of koa canoes, beachboys
helping everybody in and out of the water with big
smiles on their faces.”

The "Miloli‘i” print pays tribute to the last Hawaiian
fishing village in Kona. Given that Western Aloha is
based out of the Big Island, the print of this shirt aligns
well with the brand.

“I’ve been to Miloli‘i and I thought I was going to
aback-in-the-day, Tahitian fishing town,” says Hope.
“When we first went down there I could not believe
that a place like that still existed so I thought with all of
the fish motif that was going on in this print that name
would be very appropriate for a piece of art that was so
special.”

Hope is utilizing his experience as a second-gener-
ation aloha shirt maker as well as his extensive knowl-
edge of aloha wear from his book “The Aloha Shirt:
Spirit of the Islands” to help keep the brand authentic
and respectful of Hawaiian culture.

It’s super fun to be working with a company that is
small and sort of boutique it has the ability to create
something really fun,” says Hope. B

PHOTO BY TOMMY SHIH



CANOE ALLEY

SPORTS RESULTS, EMPLOYEES OF MONTH & BOARD BRIEFS

s U rf J am Saturday, June 8, 2019

»+ Surf Jam will run on Saturday, June 8 (pending surf) and will
2 o 1 9 play host to a full day of giveaways, water-sports, music and lunch at
the beach. Register online or at the Front Desk. Beach entry will also
be available day of.
For more info or to volunteer contact: OCCsurfinfo@gmail.com
Entry Fee $40, includes contest t-shirt and lunch. Visit outriggerca-
noeclub.com for all the details.
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® Canoe Alley

Annual Scratchfest
Paddleboard Relay
Race

The annual Scratchfest Paddleboard relay race
will be open to two-person teams. There will be
Juniors, Family and Open races all on Saturday,
June 15.

Caron B Davis
Realtor, Broker, CRS, GRI, SRES

www.caronbreal ty.com

Contact us for
Luxury Rental Property Management
Real Estate Sales
Concierge Services
1031 Tax-Deferred Investments

“Caron helped us buy a lovely home many
years ago. All went well smoothly and
quickly, and she provided us an excellent
follow-up service as well. When we recently

needed help with real estate, we contacted &

her without hesitation. Even after so many d

years she swifily responded to us. She Indicates island-wide representation of Caron B Realty’s satisfied clients.
guided us again with her expertise and

honest advice through the process. We also

received a great help from her staff. Their Call or text (808) 286-5256 to discuss Oahu’s changing market.

professionalism and dedication to

exceptional service is amazing. Trustworthy
and respectful - we would love to work with CA RO N B REAL“
them again in the future, and highly [ N T ERNATIONAL

recommend Caron B Realty for all your real
estate needs.” - T.H, Seller
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Canoe Alley @

Outrigger Boys Volleyball . ,
Reqdy to Take On Dallas .Llfe doesnt. happen
in a portfolio,

Sunday, May 19, 2019 but it surely can be

In July 2019, 5 Outrigger boys’ volleyball teams will travel protected by one.
to Dallas, Texas to compete in the USA Boy’s Junior Nation-

al Championships. The Club has the honor of sending 4 of its
teams to compete in the open division of the national tourna-
ment. OCC is among an elite group of clubs nationally in the For more info, visit
number of teams it sends to compete at that Open level. The
Club will be sending teams to compete in the 18s, 17s, 16s and 14s
age divisions. The program is proud of the team’s accomplish-
ments and looks forward to a great tournament.

To support the travel costs, the volleyball committee will be
holding a Portuguese Horseshoe Tournament on the OCC courts on
Sunday, June 9, 2019, from 3:00 — 6:00 p.m. Cost will be $150 per % CADINHA8CO
team, $800 to sponsor. Enjoy food, drinks, and prizes; Grand prize
will be a trip to Vegas! Registration for the event will be open online
— look for more information in the weekly e-news or in the Club, any 4 O
questions can be sent to occboysvball@gmail.com.

In addition, the first Outrigger Volley Fest on Sunday, May 19,
2019. This will allow club members the opportunity to watch the
junior teams live in competition. All five teams will play a match

against a team of their choice. Mark that date on your calendar,
details will follow in the weekly e-news. ] V I A_ I I ALO

Come out, have fun and support our boys volleyball program! T HAN KS

cadinha.com or call
(808) 523-9488.

REGISTERED INVESTMENT ADVISERS




® Canoe Alley

EEACH
SRVICES

of the Month

March 2019 Employees

»+ For March 2019, two members of our Beach Services department are
being honored for their outstanding efforts, preparedness and reaction
during times of crisis. While these men take their duties seriously, you’ll see
from their bios, they both have a sense of humor and thrive in the team

environment here at the Club.

Benjamin Stout

> Ben is a stand-out in the Beach Services depart-
ment. Although he works part-time at OCC, he has the
ability to perform all the skills required in the depart-
ment. He was a former lifeguard for City & County,
YMCA and Federal so his water rescue skills are strong,
and he exhibits calm and confidence when it comes to
rescues and responding to medical emergencies. Ben is
also very experienced with canoes and the power boats.
He brings excellent customer service to members and a
positive attitude to every task he attends to.

Ben has been a member of the Beach Services team
since 2014. His favorite part of working at Outrigger
is his coworkers. He doesn’t mind the view from his
office either. Originally from Grand Rapids, MI, Ben has
called O‘ahu home since 2011. He enjoys married life
with his wife Kristy and the company of three Siberian
Huskies. When Ben isn’t working, he enjoys reading.
The Lord of the Rings and The Hobbit count among his
favorite books. B
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Malek Hurd

> Malek’s skillset is very well-rounded, which adds
tremendous value to the Beach Services department.
When he is not working at the Club, he is a full-time
EMT with the City & County. He has dealt with more
than his fair share of emergencies, both on land and in
the water, and handles it all with the poise and confi-
dence of a professional. He has great skills in canoes,
motor boats and in the water. Malek contributes his
understanding to the other employees, so the confidence
of the department grows as a whole.

Malek describes his position as Beach Services se-
nior rookie. He loves working at Outrigger, counting his
coworkers and the location as being highlights, second
only to helping out the members. When not working at
OCC, he’s most likely to be working as an EMT. Despite
this serious work ethic, Malek enjoys having fun. His
favorite movie is Rocky and his favorite book is Bone
Labyrinth by James Rollins. Malek enjoys listening to

‘E ala E’ by IZ and 2Pac and eating local grinds. &



W e

Pa‘a Hawai®
Molokai
Relay Race

Canoe Alley @

» More than 50 OCC Participants paddled April 20 in the Pa’a Hawai’i Molokai
Relay Race crossing the Kaiwi Channel. More than 40 of these participants were kids
representing our Outrigger Ka Lahui Kai and Na Kama O Kapua youth programs.
They were outstanding in their finishing, claiming top finishes and incredible perfor-
mance in all categories. The future of canoe racing is looking as bright as ever, with
this young generation pushing up. OCC is leading the charge and it’s something we
should all be very proud of!

S5 branded products
that people
will love

CREATIVEDESIGN
HAWAII

( L [
N/

WWW.CREATIVEDESIGNHAWAII.COM

Smart Security Solutions

- Security and Alarm
A y

O - Video Surveillance
2 Z M A N A - Smart Home Control

= 24/7 Monitoring

ZMANA.com 808.425.1131
C-35790

MART SECURITY SOLUTION
~ s N SECU SOLUTIONS

ALL ROOF TYPES

808-282-0477

www.CoolRoofHawaii.com
LICENSE # C-28824
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Invest in the
Pacific Northwest

Renee Ostrem

rostrem@nwchampions.com 3
(206) 251-3399 ' Real Eituic Heerieed

MOST FINANCIAL COMPANIES
FOCUS ON YOUR INCOME.

WE FOCUS ON YOUR OUTCOME.

Life and Long-Term Care Insurance
Retirement Planning
Wealth Management
Employee Group Benefits

E——

Tom McTigue . Dianne Vicheinrut, MBA
Managing Director @ Financial Representative
(808) 220-4581 4 (808) 371-7555
thomas.mctigue@nm.com 4 dianne.vicheinrut@nm.com

Marcus Boland, CLU®, ChFC®, CFP®
Wealth Management Advisor C\\v

% 79 Northwestern
(808) 566-5340 .‘\\ (‘

marcus.boland@nm.com T M

05-4014 © 2018 Northwestern Mutual is the marketing name for The

utual Life Insurance Company (NM), Milwaukee, WI (life and
disability insurance, annuities, and life insurance with long-term care Benefits)
and its subsidiaries. Northwestern Mutual Investment Services, LLC (NMIS)
(securities), a subsidiary of NM, broker-dealer, registered investment adviser, and
member of FINRA and SIPC. Thomas Joseph McTigue, Dianne Vicheinrut,
Marcus Boland, Insurance Agents of NM. Thomas Joseph McTigue and
Marcus Boland, Registered Representatives of NMIS and Representatives
of Northwestern Mutual Wealth Management Company®, (NMWMC)
Milwaukee, W, (fiduciary and fee-based planning) subsidiary of NM and a federal
savings bank.
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IN MEMORIAM

Robert Rediske
DECEASED: AUG. 15, 2018

David J. Porteus
DECEASED: FEB.13, 2019

Member: 29 years

Howard Bughee
DECEASED: FEB. 28, 2019

Member: 50 years

Flora Crichton
DECEASED: MARCH 2, 2019

Member: 33 years

Joan Andersen
DECEASED: MARCH 5, 2019

Member: 70 years

Kehau Kali
DECEASED: MARCH 14, 2019

Member: 35 years

George G. Gallagher
DECEASED: MARCH 25, 2019

Member: 35 years

Lynne Gerner
DECEASED: APRIL 2, 2019

Member: 27 years
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Reef Friendly:
Sunscreen
Criteria

IS

(reen

FRIENDLY
Bx

N O Toxic

Preservatives
or Additives

Parabens, Phthalates,
Triclosan & Microbeads

to 3rd
Party Testing

Don‘t take our work for it - or
theirs - make sure the
sunscreen is 3rd party tested!



—— Members It Pays to Know ——

» Hapa Landscaping LLC is a full-service
landscaping business. Hapa's services includes
Residential and Commercial maintenance and
installation project (Soft-scapes and Hard-
scapes), Synthetic lawn installation, Tree

Care Services, and Environmental and Land
Management services.

Victor Bovino Agostini
Office (808) 732-4272 Cell (808) 489-8716 h
3541 Waialae Ave. Honolulu, Hi 96816 a"].$a’

LAND || SCAPING
HapalLandscaping.com

» Protect Your World.

Auto - Home - Life - Retirement. -

Serving the State of Hawaii. @
24/7 Customer Support. U
Alistate

Aaron Kekoolani, Agency Owner
(808) 485-0011 akekoolani@allstate.com
98-029 Hekaha St. Ste.5 Aiea, HI 96701

Insurance and discounts subject to terms, conditions and availability. Allstate Insurance Co. Life insurance
offered through Allstate Life Ins. Co. & Allstate Assurance Co. Northbrook, IL; and American Heritage Life
Insurance Co., Jacksonville, FL . Securities offered by Personal Financial Representatives through Allstate
Financial Services, LLC (LSASecuritiesinLAandPA). Registered BrokerDealer. MemberFINRA,SIPC.MainOf-
fice:2920 South 84th Street, Lincoln, NE 68506. (877) 5255727. ©2018 Allstate Insurance Co.

» It’s not about me, it’s about you!

Let Team Gray bring your real estate dreams
to reality. How can we help you? Ralph

is an established Realtor with deep island
roots, island wide expertise, exceptional client
relationships and unparalleled global
marketing exposure.

Ralph Gray VP, RA, e-PRO

Lic: RS-57803 | (808) 295-0704
Ralph@HawaiianBeachfront.com
HawaiianBeachfront.com

\ }__lawaii

tiomes

» As a mother-daughter team,
we partner to provide our buyers and
sellers double the skills, double the

wisdom and

double the time THE

& attention. CHOI
GROUP
(5 R

Anna Barrett RA,RS-80714  LeAnn Auerbach RA, RS-80715
annabarrett@hawaiilife.com leannauerbach@hawaiilife.com
(808) 798-9100 (808) 824-0321

Hawai'i Life Real Estate Brokers RB-19928
4614 Kilauea Avenue, Ste 206 | Honolulu, HI 96816 | hawaiilife.com/annabarrett
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» Painting & Decorating
Bonded & Insured C23555
Quality residential

and commercial painting

S ]

Ken Bailey
Phone (808) 221-4113
HekiliPainting@gmail.com

Aloha with Every Stroke

> Helping fix up your house
so you sell quicker and for
more since 2005

A property well prepared, well marketed and well
priced, sells for the highest price in the shortest

ﬁ amount of time.

Jake Vaughan, RA, MBA, S

(808) 728-5253

6600 Kalanianaole Hwy, #114

Honolulu, HI 96825 . Fast Qahu Realty
SO Al ome o e faleeds

RealEstateJake.com

» We Buy Houses in Any Condition
and All Price Ranges. We help homeown-
ers sell their properties quickly and easily.
We'll pay off your mortgage property, help
you move, no realtor fees, all cash.

Find how much your property
is worth at no cost.

Refer a house and
receive $2,000

Indar Lange after closing
(808)989.2323 INVESTME

ourhomeinvestments.com

THE BUCK STOPS HERE for all your
real estate needs. Sales, auctions and
property managment.

The Harcourts Network has over 900 offices in
10 countries: Austrailia | Canada | China | Dubai
Hong Kong | Indonesia | New Zealand

South Africa | USA

David E. Buck

Realtor Broker, RB-20368
David@HawaiiHomeListings.com
(808)371.3509
Hawaiihomelistings.com

Harcourts

Island Real Estate



» Upgrade your company
401(k) Plan.

Not all advisors are fiduciaries.

Not all fiduciaries have the same obligations.
As a 3(38) Fiduciary, we accept complete
investment manager responsibility.

Professionally Managed portfolios | Financial Planning
Integration | Fee benchmarking | Plan Min. $1mil

Cory Michael Nakamura, CFA, CFP? PPC®
Managing Member
cory@mosaicpacific.com

615 Piikoi Street, Suite 812 | Honolulu, HI 96814  Maosaic Pacific
(808) 380-2523 | mosaicpacific.com Investment Advisors

» Haine Floor Care makes your
floors beautiful again!

Our family has been part of the OCC

ohana for over 70 years.

We clean carpet, area rugs, and upholstery.
We strip, clean and seal stone, tile, linoleum,
concrete and more.

Indoor and Outdoor/Commercial

and Residential /f@
Haine Floor Care, LLC @/ @
(808) 200-0533 f/

hainefloorcare@gmail.com
HaineFloorCare.com Haine Floor Care

» For all your INTERNAL
and EXTERNAL Shading
and privacy needs.

Proudly introducing some
new products not seen in
Hawaii before!

Travis Grant (808) 339-1978 Brad Gaul (808) 351-9327

travis@signatureshadesolutions.com  brad@signatureshadesolutions.com

SHADE SOLUTIONS

signatureshadesolutions.com

> Dispute prevention and resolution.
Dedicated to resolving disputes fairly.

Judge Michael A. Town (Ret.),
Mediator/Arbitrator
Office (808) 523-1234
Cell (808) 285-2408
Email towno@lava.net

1003 Bishop Street Ste 1155 Honolulu, HI 96813
dprhawaii.com

Canoe Alley o
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DIRECTORS
Robert Durkin, President, Executive Committee
Bill Meheula, President-Elect, Executive Committee, Long
Range Planning
Rick Humphreys, Jr., Secretary, Executive Committee, House
Laurie Foster, Treasurer, Executive Committee, Finance
Lissa Guild Eveleth, Assistant Secretary, Member Relations
Kevin Greenwell, Assistant Treasurer, ODKF
Rick Piper, Athletics
Bret Chuckovich, Athletics, Executive Committee
Alice Lunt, Admissions & Membership
Michelle Luxton, Entertainment
Curt DeWeese, Buildings & Grounds
Jonathan Steiner, Historical/Bylaws Ad Hoc Chair
Wendell Brooks, Jr., At Large

STANDING COMMITTEES
Steven Auerbach, Admissions & Membership
Brendan Bradley, Athletics
Joseph Donahue, Buildings & Grounds
Siana Hunt, Entertainment Committee Chair
Bradley Totherow, Finance
Jimmy McMahon, Historical
Erick Ellgren, House
Dustin Sellers, Long Range Planning
Joe Bock & Cassidy Tepper, Member Relations

MANAGEMENT STAFF
Tyler Roukema, General Manager/COO
Jocelyn Apo, Controller
Rede Eder, Food & Beverage Director
Mark Gedeon, Executive Chef
Wayne Larrow, Assistant Food & Beverage Director, Catering
Robert Greer, Facilities Director
Autumn Woods, Communications Director
JoAnne Huber, Executive Assistant/Membership Secretary

HAU TREE COLLECTIVE
Daniel Ikaika Ito, Editor-In Chief
Keely Bruns, Sales Director
Warren Daubert, Creative Director

PUBLISHED BY HAU TREE COLLECTIVE FOR
THE OUTRIGGER CANOE CLUB
2909 KALAKAUA AVENUE | HONOLULU, HI 96815

PHONE: 808-923-1585 | FAX: 808-921-1414

KOA LANAI: 808-921-1444
BEACH SERVICES: 808-921-1460
LOGO SHOP: 808-921-1432
EMAIL: FRONTDESK@OUTRIGGERCANOECLUB.COM

OUTRIGGERCANOECLUB.COM
OUTRIGGERCANOECLUBSPORTS.COM
FACEBOOK.COM/OCCWAIKIKI/
INSTAGRAM.COM/OUTRIGGERCANOECLUB

Send submissions to
ama@outriggercanoeclub.com
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Simplify your Payroll, Health Care, and Workers' Comp: contact@makaihr.com

Honolulu, HI - 808.451.0000 - makaihr.com m O kO | h r
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